Why Tell Stories on Your Website?
By Mara Braverman

A well-told story is a powerful motivator to purchase a product or service. The story can be a friend’s recounting of the new movie she enjoyed. Or it can be a lengthy restaurant review by a professional critic. It can take the form of advice from a celebrity we admire. Or the story can describe an ordinary Joe who’s glad he made the purchase.
The importance of the story grows with the price of the product or service. The story becomes even more important for a purchase that will last for years. If the purchasing decision has a lot of emotion attached to it, stories may be necessary to clinch the deal. (Think of those ads for expensive housing that show people enjoying their new lives.)
5 Reasons to Tell Stories
1. Demonstrate results
Potential purchasers want to feel that your product or service will make them thinner, richer, smarter, healthier, or happier. Telling the story of a person who made the purchase demonstrates the outcome. 
2. Be more memorable
A story can make us laugh or cry, gasp or smile. The emotion the story elicits will make your product or service more memorable.
3. Add creditability
Endorsements carry more weight with many potential buyers than a list of features and benefits.

4. Connect people to people
Most of us crave connection with other people, even to those we don’t know personally. Stories link us to others who made the same purchasing decision.

5. Shape thinking
For many thousands of years, people have told stories to convey information and emotion. Stories explain the past. They provide shape to the relationships and activities of today. And they make dreams for the future seem real.
Stories used to be told orally around fires in caves. Today we read them on computer screens. The methods have changed, but the human preference for stories continues.
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