Create Highly Effective Web Content

By Mara Braverman
Are you struggling to write highly effective content for your website? Go easy on blaming yourself. Writing for the web is very different than writing for print. 

How It’s Different
Web writing has to be different because web reading isn’t like reading a book.
1. Studies show that web readers view a page in an F pattern.

2. Computers are often fixed, and users may struggle with uncomfortable chairs and inadequate lighting.
3. The light given off by electronic screens can be harsh. Users may contend with glare and inaequate contrast between the letters and the background.
4. A computer screen reminds viewers of a TV screen, and the mouse, a television remote. So most people treat web pages with the same short attention span they bring to TV programs.
Which Means . . . 
The typical web user will quickly click off your website if the page seems boring or complicated. She scans text, avoiding areas of densely written content and can easily miss information. In short, reading on the web is less than ideal, and users are primed to move quickly.
Write Like a Professional
Professional writers follow these guidelines when they write for the web to maximize users’ short attention spans:

· Get to the point fast and don’t digress. 

· Write short sentences and paragraphs. Keep total word count for a page low.
· Use subheads to alert the user to subject matter of the content.
· Put information in lists with bullets or numbers.
· Put important information in bold or a different color. Use blue or underlining only to indicate live links.
Don’t Forget
You still need to follow the rules of grammar, punctuation, and spelling. Keep a dictionary and grammar guide handy, and roofread carefully. Then ask two other people to proofread your text before you go live.
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